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A Threesome on a Six Years On: The Price Remains the Scandal

Shoestring

The Fair Rubber Association
(FRA) aims to help ‘disadvan-
taged producers’ improve their
working and living conditions by
channeling Fair Trade premiums
for the sale of natural rubber
to small farmer associations or
partner plantations. That is why,
from the start, it has been our
aim to keep administrative costs
to an absolute minimum. One
parameter for this calculation
is to ensure that the Fair Trade
premium per kg natural rubber
is - at a minimum - still 2.5x as
much as the fee for the use of the
logo on the same kg of product -
and for larger users the ratio im-
proves to 1:10.

To a large degree this has been
possible because the FRA was
run by a (very) part time general
secretary, who did everything
from accounts to producer vis-

(continued p2, column 2, bottom)

I am &ll for Fairly
Tradsd rubbsr - but
where 18 my rubber

o duck?§

Still unhappy: Robert -
the seal that seals Fair deals ...

The roots of the Fair Rubber
Association (FRA) go back to
2006, but the Association itselfis
in its seventh year only. In mar-
riages this is sometimes called
the ‘cursed 7th year’ - but for
the Fair Rubber Association it is
mostly a case of coming of age:

The number of members and
products keeps increasing, from
a big Australian glove company
to a totally reusable and recycle-
able water bottle made from
glass - with a Fairly Traded natu-
ral rubber seal.

And after six years the staff has
also expanded (see notice on the
left), which was one precondi-
tion required for our most excit-
ing new development: The FRA
no longer depends on
Forest  Stewardship
Council (FSC) criteria,
with a ‘bolted on’ Fair
Trade component for
the Fair Trade premi-
ums. We now have our
own brand new FRA
criteria (which can
be downloaded here:
https://www.fairrub-
ber.org/english/cri-
teria/). And what is
more: All our supplier
partners are now be-
ing independently au-
dited against these cri-
teria - as you read this
newsletter.

While this is cause
for celebration (in our
view), there is also
some sadness mixed
into this development:
We know that audits

are not only expensive (although
the Fair Rubber Association pays
for our criteria to be audited:
How could we call ourselves a
Fair Trade organization aim-
ing to help ‘disadvantaged pro-
ducers’ - and then start out by
charging for an audit - without
being in a position to guarantee
any Fair Trade sales)? They also
take time and to prepare on the
partner’s side.

Hence we tried very hard, to
ensure that a lot of parameters
which are already audited for
other standards do not require
re-auditing for ‘our’ audit. E.g.
all the environmental standards
were (with kind permission)
(continued on p2, column 1)
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(continued from p1, column 3)
copied from the FSC criteria set,
i.e.the FRA audit will focus on the
accounting for Fair Trade premi-
ums received, both financially -
and most importantly - structur-
ally: Who took the decision on
how to use the extra money? The
joint bodies are required to have
audit books to be able to follow
the decision making trail.

And our one Fairtrade and or-
ganic certified partner requires
zero additional auditing.

Even so, some sadness remains
that we have become so big, that
we have grown out of the close
circle of trusted colleagues and
partners: In order to justify the
trust of consumers buying prod-
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New Ambadi Does It
Again!

In the last issue of ‘On Tap’ we
reported how the Joint Body (i.e.
the elected group of workers de-
ciding on the use of Fair Trade
premiums) helped inhabitants
of surrounding villages after a
disastrous cyclone hit the area in
the winter of 2017.

A few months ago South India
has been hit by the worst floods
since records began, almost 500
people lost their lives. Again the
JB decided to use Fair Trade pre-
mium money to help their neigh-
bours.
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ucts with the Fair Rubber logo,
we must have these third party
audits - they are in this day and
age simply a ‘necessary evil.
And they must not distract
from the fact that even if all crite-
ria are fulfilled - until the suppli-
er partners receive a Fair price
for their material, ‘all’ audits can
do is ‘document’ the ongoing in-
justice in global trading patterns.
At a roundtable discussion on
sustainable natural rubber in
Bonn at the end of September,
with participants from car, tyre,
and other rubber users, as well
as traders and Non Governmen-
tal Organization representatives,
no one contested that the price
for natural rubber remains woe-
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(continued from p1, column 1)
its, soliciting new members, wri-
ting this newsletter (he still does
that), ...

But with the growth in num-
bers, this is no longer possible
- and advisable: Risk consider-
ations alone dictate that more
than one person should be in the
know.

Fortunately it has now been
possible to add two (again,
strictly part time/limited con-
tract) colleagues: Expect to be
contacted by different people
from now on!

And both new colleagues are

fully low, basically below the
cost of production. The result:
Rubber trees are abandoned, or
uprooted to make space for palm
oil. The last period of high pri-
ces was in 2011 - seven meagre
years for rubber growers, and no
improvement in sight. A trader
pointed out that the current
prices are lower than those paid
in the 1980s.

Except, of course, for every kg
of rubber traded under FRA cri-
teria: the extra of EUR 0.50/kg
DRC (Dry Rubber Content) en-
sures that suppliers earn more
than their production costs.

Those trying to find (major)
social or environmental ‘faults’
with natural rubber simply
blame the wrong reason. Natu-
ral rubber is a superior prod-
uct environmentally (instead of
fossil fuel; extremely high CO2
absorption) - and on the social
side the scandal remains that the
growers of such a super product
cannot even afford the bus fair
for the children to go to school
- because the car and tyre com-
panies (and heir customers) are
not willing to pay EUR 6(!) extra
for four tyres (3x4 kg natural
rubber): That would be the Fair
Trade premium on an average
set of car wheels.

actually ‘old, as in experienced:
Both were part of the initial team

that started FLO (Fairtrade
Labelling International) in
the 1990s.
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